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GUÍA N° 3. Estrategia Aprende en Casa 

ASIGNATURA EMI, Educación Media Integral (Basic English, Creative Writing, Research Methods) 
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DESEMPEÑO 
DEL PERIODO 

-Identificar los elementos de un problema social sus efectos, causas y consecuencias a partir 
del análisis de información. 
-Compartir opiniones sobre problemáticas Ambientales y Sociales a través de expresiones 
funcionales del idioma inglés. 

INDICACIONES 
GENERALES: 

La guía de trabajo está dividida en cuatro 
momentos de acuerdo a las habilidades 
que se desarrollarán en el segundo 
bimestre. El primer momento está 
constituido por dos actividades: “How to 
analyze results from a survey”. En el 
segundo momento se desarrollará la 
actividad “How to graph your survey 
results in excel”. En el tercer momento los 
estudiantes deberán desarrollar la 
actividad de POA y por último, en el 
cuarto momento se concluirá con la 
actividad “Describing, Analysing and 
Presenting Graphs” 

CRONOGRAMA DE ENTREGA DE LAS 
ACTIVIDADES 

-Primer Momento: : “How to analyze results 
from a survey”= 8 al 18 de Junio. 

 
-Segundo Momento: “How to graph your survey 

results in excel ”. = 7 de Julio al 19 de Julio. 
 
-Tercer Momento: “ Actividad de POA”= 21 de 

Julio al 30 de Julio 
 
-Cuarto Momento: “ Describing, Analysing and 

Presenting Graphs” =  3 de Agosto al 13 de 
Agosto 

EVALUACIÓN 
Y 

VALORACIÓN: 

Cada actividad desarrollada por los estudiantes tendrá una valoración y se tendrán en 
cuenta los siguientes aspectos generales: 

-Puntualidad en la entrega de actividades. 
-Seguimiento de instrucciones en cada actividad. 
-Organización apropiada de la información. 
-Tener en cuenta las fechas de cada momento de entrega para manifestar las dudas que 

surjan de cada actividad. 
-Asistir y participar de los encuentros virtuales que se programen a lo largo del 

período . 
-Si presenta problemas de conexión a internet o con el equipo tecnológico con el que trabaja 
comunicar la situación de manera oportuna. 
-Seguir el debido proceso para incapacidades ya sea por enfermedad o calamidad 
doméstica. 
-Si se presenta plagio por parte de algún estudiante se llevará acabo el debido proceso y la 
nota será la mínima estipulada en el Manual de Convivencia. 

DESARROLLO DE CONTENIDOS Y ACTIVIDADES 

mailto:jemartinn@educacionbogota.edu.co
mailto:jm.english2810@gmail.com
mailto:oluciaa@educacionbogota.edu.co
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ACTIVITY N° 1 

HOW TO ANALYZE RESULTS FROM A SURVEY 

AIM: Analyze data from a survey as a fundamental resource to look for information in a 

social or environmental research. 

1. Following the stages to design 

and apply a survey explained 

during the second term, distribute 

your survey to collect the relevant 

data proposed in the format 

established by your group (digital 

or paper).  

Note: Don’t forget to take a visual 

support (photos, screenshots , 

etc) from the moment when you are applying your survey 

 

 

2. Watch the video “How to analyze results from a survey” in the following link 

https://www.youtube.com/watch?v=42QQ75wJaq4 and complete the chart. 

 

“How to analyze results from a survey” 

Methods Step by step 

 
 

Method 1 
 
 

 

 
 

Method 2 
 
 

 

 
 

Method 3 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

https://www.youtube.com/watch?v=42QQ75wJaq4


 

ACTIVITY N° 2 
AIM: Use the excel as a fundamental tool to graph your survey results  
 

1. Read carefully the following guide to create a graph in excel. Then create your 
own graphs, taking into accounts the results of your Survey and the instructions 
given in class. 

 

 How to Create a Graph in Excel 

 
1. Open Microsoft Excel. Its app icon resembles a green box with a white "X" on it. 

   
 
 
 
 
 

2. Click Blank workbook. It's a white box in the 
upper-left side of the window. 

 

  
 
 
 
 
 
 
 
 
 

3. Add your graph's headers. The headers, which determine the labels for individual 
sections of data, should go in the top row of the spreadsheet, starting with cell B1 
and moving right from there.  
For example, to create a set of data called "Number of Lights" and another set 
called "Power Bill", you would type Number of Lights into cell B1 and Power Bill 
into C1 
Remember: Always leave cell A1 blank. 
 
 
 
 
 
 
 
 
 
 
 
 

 



 
4. Add your graph's labels. The labels that separate rows of data go in the A column 

(starting in cell A2). Things like time (e.g., "Day 1", "Day 2", etc.) are usually used 
as labels. 
For example, if you're comparing your budget with your friend's budget in a bar 
graph, you might label each column by week or month. 
Remember: You should add a label for each row of data. 

  
 
 
 
 
 
 
 
 
 
 
 

5. Enter your graph's data. Starting in the cell immediately below your first header and 
immediately to the right of your first label (most likely B2), enter the numbers that 
you want to use for your graph. 
 
 
 
 
 
 
 
 
 
 
 

6. Select your data. Click and drag your mouse from the top-left corner of the data 
group (e.g., cell A1) to the bottom-right corner, making sure to select the headers 
and labels as well. 

 
 
 
 
 
 
 
 
 
 
 
 
 

7. Click the Insert tab. It's near the top of the Excel window. Doing so will open a 
toolbar below the Insert tab. 



 
 
 
 
 
 
 
 
 
 
 
 

8. Select a graph type. In the "Charts" section of the Insert toolbar, click the visual 
representation of the type of graph that you want to use. A drop-down menu with 
different options will appear. 
a. A bar graph, resembles a series of vertical bars. 
b. A line graph, resembles two or more squiggly lines. 
c. A pie graph, resembles a sectioned-off circle. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

9. Select a graph 
format. In your selected graph's drop-down menu, click a version of the graph (e.g., 
3D) that you want to use in your Excel document. The graph will be created in your 
document. 

 
 

 
 
 
 
 
 
 
 
 
 

10. Add a title to the graph. Double-click the "Chart Title" text at the top of the chart, 
then delete the "Chart Title" text, replace it with your own, and click a blank space 
on the graph. 



 
 

 
 
 
 
 
 
 
 
 

11. Save your document. To do so: 
- Windows - Click File, click Save As, double-click This PC, click a save location on 

the left side of the window, type the document's name into the "File name" text box, 
and click Save. 

 
 

 
 
 
 

 
 
 
IMPORTANT: Consider the type of graph you want to make. There are three 
basic types of graph that you can create in Excel, each of which works best for 
certain types of data: 

a. Bar:  Displays one or more sets of data using vertical bars. Best for listing 
differences in data over time or comparing two similar sets of data. 

b. Line: Displays one or more sets of data using horizontal lines. Best for showing 
growth or decline in data over time. 

c. Pie: Displays one set of data as fractions of a whole. Best for showing a visual 
distribution of data. 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

TITLE 



 
 
 

ACTIVITY N° 3 

POA, THIRD TERM 

AIM: Identify the educational uses of the social media and how we can use them to promote 
collective behaviors 
 

1. Read the following article called: “How is Social Media creating environmental and social 
awareness” 

 

How is Social Media creating environmental and social 

awareness 
 

Social media has changed our lives for good. Things are not how they 

used to be before its emergence. It has impacted us in multiple ways, 

including the communication of news and social awareness. With global 

warming on the rise, people are using Social Media to share their views 

and raise their voices for environmental protection. 

 

Whether it is about the melting arctic ice or an increase in global 

temperatures, social media users are becoming more vocal than ever 

before to raise these issues. They are not afraid to share their frustrations against the government and the 

world at large. 

But, the question remains; is social media helping create environmental awareness, and if so, how? 

 

1. Spreads news like fire 

Social media consists of many different platforms, including Facebook, Instagram, Snapchat, TikTok, 

Twitter, and YouTube. Since close to half of the global population uses social media, anything shared 

on social media has the potential to go viral. This means that important issues can be shared by the 

masses to raise awareness. 

People are more than likely to come across content about environmental awareness, especially 

when browsing through the explore page on Instagram or YouTube. This helps raise awareness with 

minimal effort. 

2. Eco-friendly organizations sharing content  

Many eco-friendly organizations are utilizing the power of social media to make a profit and raise 

awareness. 

One of the organizations that have done an amazing job in realizing the potential of social media is Boxed 

Water. It shares unique content that promotes environmental awareness and its products at the same time. 

If you check out their Instagram, you will see just how amazing of a job they are doing. As businesses 

have a responsibility to care for the environment, many businesses are turning to social media to play 

their part. This is helping shake things up since other companies are also following the trends and are 

investing in creating environmental awareness, which is beneficial for the environment. 

 

3. Environmental and Social campaigns on Social Media 

 

https://www.igi-global.com/chapter/impact-of-social-media-on-environmental-awareness/208914
https://www.statista.com/statistics/278414/number-of-worldwide-social-network-users/#:~:text=Social%20media%20usage%20is%20one,almost%204.41%20billion%20in%202025.
https://rwrant.co.za/social-media-how-can-comments-make-your-profile-more-popular/
https://www.instagram.com/boxedwater/
https://www.instagram.com/boxedwater/
https://www.instagram.com/boxedwater/


1. J.J. Watt: Hurricane Harvey Fundraiser 

Hurricane Harvey was one of the costliest environmental disasters 

to ever hit the United States. In total, damages were estimated at 

nearly $200 billion dollars.  

Volunteers and organizations from around the world rallied behind 

the victims of this tragic event. One of those volunteers was NFL 

superstar J.J. Watt and he contributed in a huge way. Watt 

launched a fund on YouCaring.com to start raising money across 

social media on August 26th, 2017 with an initial goal of $200,000. 

Looking back, I think it’s safe to say that he might have 

underestimated people’s willingness to help those in need. 

In total, Watt raised an astonishing $37,068,102, which is more than 

185X his initial goal. Not surprisingly, J.J. Watt was named the 

Walter Payton NFL Man of the Year in early 2018 for his 

humanitarian efforts. 

2. Patagonia: Black Friday Donation 

The outdoor clothing brand Patagonia has been at the forefront of 

environmental activism since the company’s 1973 founding. 

In 2016, Patagonia announced that it would donate 100% of its Black 

Friday sales to organizations that benefit the environment. Social media 

caught word and it spread like wildfire – this tweet receiving nearly 

1,000% greater engagement rate than others on their profile. After 

projecting that it would hit $2 million in sales, the company was shocked 

to discover that it sold more than $10 million worth of merchandise. 

Social media was a big force in getting the word out about their Black 

Friday campaign. 

Patagonia explained that the campaign allowed them to help 

“hundreds of grassroots environmental organizations” which is a win by 

many different measures.  

 

4. NASA: #AdoptThePlanet 

Earth Day, the day set aside each year to celebrate our planet 

and bring attention to the natural world, is the perfect 

opportunity to launch an environmental campaign on social 

media. 

In 2017, NASA invited people to “adopt” a portion of Earth’s 

surface with their #AdoptThePlanet campaign. When all was said 

and done, not only did NASA go through all 64,000 locations more 

than once, they also helped to educate millions of people 

around the world with their integrated website and social media 

campaign approach.  

https://www.youcaring.com/victimsofhurricaneharvey-915053
https://www.patagonia.com/blog/2016/11/record-breaking-black-friday-sales-to-benefit-the-planet/


 

2. According to the information read in the article, visit the social media profiles and collect 
relevant information about how to create a campaign in a social media to promote 
awareness about your research problem. Your group must create an own profile in a 
Social Media (Facebook, Instagram, Twitter, Youtube, Tik Tok) and publish content to 
encourage people about the social or environmental problem that your group is 
researching.  

As evidence you have to take screenshots of your profile and publications shared and 
paste them in this activity. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

REMEMBER: THIS 

IS AN EXAMPLE, 

YOU MUST TO 

CREATE YOUR OWN 

CAMPAIGN IN A 

SOCIAL MEDIA 



ACTIVITY N° 4 

Describing, Analysing and Presenting Graph 

AIM: Analyze and describe data from a survey as a fundamental resource to look for 

information in a social or environmental research. 

1. Read carefully the main aspects to keep in mind to present survey results 

How to Present Survey Results 

1. Use a graph or chart. 

Graphs and charts are a visually-appealing way to share data. Not only are the 

colors and patterns easy on the eyes, but data is often easier to understand when 

shared through a visual medium. However, it's important to choose a graph that 

highlights your results in an uncomplicated way. This bar graph is much simpler to 

read because it has individual bars for each variable and a clear key. And, the 

design fits the data that we're trying to display. A reader can easily understand the 

information we obtained from our survey. 

Depending on the survey you've conducted, there are many types of graphs and 

charts you can use. A few options you can choose from are pie charts, Venn 

diagrams, line graphs, scatter plots, histograms, pictograms, and more. Be sure to 

pick one that accurately displays your data and is clear to your stakeholders. 

 

 

 

 

 



2. Use useful words and phrases  

 

 



 

2 Take into account the aspects mentioned before and the following example as well and 

create the interpretation of your survey data following the teacher instructions. 

 


